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You know exactly
what you want.

The atmosphere. The light.
The way fabric moves in the wind

You have invested in production before.
Locations. Crew. Shoot days.
Budget committed before the first frame.

The result was close.
It was not the image you had in your head.

Not because of poor execution.
Because traditional production negotiates

between your vision and reality.

Weather. Schedules. Locations you cannot reach.
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Art Direction
1S not a software.

Anyone can press "generate".
Only few can direct the whole process with clarity.

Behind every frame — a decision.

What the light does to the skin.

What the background says about the brand.
Where the eye rests, and why.

That decision requires a person
who speaks the language of fabric,

composition, and brand DNA.

That is what every project begins with.




You approve before
we produce.

Nothing moves without your assent.

You see the moodboard.
You approve the Visual Proposal.
You confirm the direction.

The result is not close to your vision.
It is your vision — precisely,
without the chaos of a set.

No weather. No location that fell through.
No budget absorbed by variables

outside your control.

The image you had in your mind. Delivered.
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Every location.
Every season.
Every vision.

The coast of Milos.
A winter forest in full summer.
A set that does not exist.

Traditional production depends on permits,
weather, flights, and locations
you can physically reach.

| build the environment.

| direct the light.

| control every variable.

The location your brand deserves
is no longer a logistics problem.
It is a brief.




The eye behind
the studio.

Emilija Macherzynska — Founder and Art Director.

| spent years building a premium fashion brand

from first concept to final image — leather, cashmere,
silk, custom tailoring. Every fabric. Every shoot. Every
creative decision: mine.

| know how a seam should fall in frame. What the eye
catches before the mind does. That level of attention
does not disappear when the tools

change — it sharpens, and leads with precision.

| built this studio for founders and creative directors
whose ideas run far beyond the ordinary. | am one
of them — and the tool | needed once didn't exist.




What a project
looks like.

01 — Brief

You describe the product, the mood,

the feeling the image needs to carry —
and the goal this campaign needs to reach.
02 — Concept & Moodboard

| define the Art Direction — environment,
light, palette, visual pacing, Brand DNA.
Nothing moves forward without your approval.
03 — Production

| direct every detail of the virtual set.
Fabric, gravity, composition, angle, depth —
each frame constructed with intention.

04 — Delivery

Final files, formatted and ready to publish.
Website, social, campaigns — covered.
Delivered on time. No exceptions.
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Let's talk.

Every great collaboration starts with one conversation.

You're looking for someone who understands your role:
who listens, implements, and delivers.

A creative director that feels your world

and brings it to life.

You have something in mind.
A season, a product, a direction

that hasn't quite taken shape yet.

Tell me about it.
One message is all it takes.

milya.visual.atelier@gmail.com

Concep






	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9

